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DOCUMENTARIES

...and how to make them
ANDY GLYNNE
new title

DVD features three documentaries discussed as case studies in the
book: the multi-award-winning LIFT (Marc Isaacs), Boogie Woogie
Daddy (Erik Bafving) and Footprints (Ben Hopkins)

SALES POINTS:

e Currently the most popular film and TV genre with the success of Michael
Moore, Touching the Void, Supersize Me and March of the Penguins

Interest in film and filmmaking is at an all-time high, and UK cinema
admissions now running at 165 million each year

The only book on the market to include a DVD featuring 3 award-
winning documentaries discussed as case studies in the book, layouts
for budget spreadsheets, release forms, sample contracts and more.

Interviews with industry insiders and award-winning filmmakers

Michael Rabiger's extremely popular 'Directing the Documentary*
retails at £29.95

Recent launch of the Channel 4 British Documentary Film Foundation
with MAs dedicated to documentary making.

MARKET:

film, film techniques and theory
Targeted Marketing:

. Film schools
. Specialist websites including shooting people, dfg,
dochouse and the d-word
. Book launch and screenings at Curzon cinemas
DESCRIPTION:

Andy Glynne subjects the whole documentary process to scrutiny with advice on:

 Developing your concept e Funding

* Writing pitches and treatments * Interview technique

* Narrative e Writing commentary

« Dealing with ethical issues = Camera technique

e Sound e Lighting

= Post-production, editing and grading < Marketing and distribution
e Film festivals  The history of documentary

With additional interviews with industry insiders and award-winning filmmakers
who contribute their tips,tricks and advice, and a bonus DVD featuring three
award-winning documentaries discussed as case studies in the book, layouts for
budget spreadsheets, release forms, contracts and more...

AUTHOR BIOGRAPHY:

Andy Glynne is an award-winning documentary filmmaker, tutor and director of
DFG — The Documentary Filmmakers Group — the largest documentary
organisation in the UK.

www.kamerabooks.co.uk/creativeessentials/documentaries/



